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This document outlines different types of customer knowledge that can be collected and used, including personal information, awareness and acquisition details, social media presence and activity, information provided to customers, knowledge gathered with customers through feedback and testing, and historical purchase and usage data from customers. It discusses collecting name, contact, and demographic details as well as tracking how customers learn about the business through various referral sources. Social media profiles and engagement are also covered. The document explores sharing company vision, products, support and educational materials with customers and collecting ideas, feedback, and usage data from customers through various channels. It concludes with examples of historical purchase and interaction records that can be maintained.Leer menos
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