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	1. JumiaPay Business
The Payment
Platform  to Boost
Your Growth
 


	2. <!-- Generator: Adobe
Illustrator  24.2.0, SVG
Export Plug-In -->
<svg version="1.1"
xmlns="http://www.w3.org/
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Overview: Jumia and
JumiaPay
Why choose JumiaPay ?
How it looks like for you and
your customers
Proposal
 


	3. “Jumia becomes first  African start-
up to list in New York”
– April 2019
“Jumia: Africa's Amazon in landmark
stock listing”
– May 2019
“44th in global rank of world’s 50
smartest companies”
– March 2018
“Jumia digital technologies provide
fertile ground for Africa”
– December 2018
“Online platforms, like Jumia, have
disrupted labor markets - blurring the
lines between employees and
freelancers”
– May 2019
“Première société technologique
d’Afrique cotée aux Etats-Unis”
– March 2019
“IFC, Jumia partner to boost
economic opportunities for women”
– October 2018
“Jumia is transforming the African digital
landscape”
– June 2018
“Meet the Startup Building a
Market From Scratch to Become
Africa’s Alibaba”
– May 2018
“Jumia: the Alibaba of Africa”
– September 2018
Jumia: Recognized worldwide as the major tech & e-commerce player in Africa
 


	4. Jumia Advertising
Jumia Marketplace  Jumia Logistics
One brand, single sign-on, full integration
One brand, single sign-on, full integration
Order
a pizza
Buy
a smartphone
Pay
your bills
Buy
your groceries
Recharge your
data plan
Buy
shoes
…And many more
Notes:
1.As of December 2021
2.As of December 2021, Active Sellers defined as unique sellers who received an order on our marketplace within the 12-month period preceding the relevant date, irrespective of cancellations or returns
3.For the 12-month period ending March, 31 2022
4.% Orders completed using JumiaPay in Q1 2022, at group level, irrespective of cancellations or returns
Annual Active
Consumers1
8.0m
Transactions via
JumiaPay4
34%
GMV3
$1bn
Active
Sellers2
>110K
Orders3
36.7m
JumiaPay
Key figures
 


	5. Proven at scale.
JumiaPay  was built as the payment arm
of Jumia, the leading pan-African e-
commerce marketplace.
Our payment technology and user
experience have been tested, optimized
and proven at scale.
Customers with at least one valid
transaction
TPV1
Transactions1 LTM Active users2
4.8m $282m
12.8m 2.7m
JumiaPay provides quick,
easy and secure payments
built for success
Note
1 For the 12-month period ending March, 31 2022
2 For the 12-month period ending May, 31 2022
 


	6. Why choosing JumiaPay  Business to process your payments ?
✔ Visibility on our marketplace and our
Payment Application
✔ Marketing campaigns with targeted
emails / SMS / PN
✔ Integrated checkout
✔ BNPL options
Features
✔ Guest checkout
✔ Process recurring payments from
your customers (automated loan
repayment)
✔ State-of-the-art fraud management
technology
Marketing
&
Community
Coming
soon
✔ Cashback & Discounts to consumers
✔ 4.8m customers
✔ Cards EMIs / Installments
✔ Variety of payment methods: Mastercard,
Visa,Verve, Mobile money, Bank transfer,
USSD etc
✔ Fast checkout for customers with
tokenized payment methods
✔ Next day domestic settlement
✔ Payment links
 


	7. JumiaPay is beyond  a wallet
Like most wallets, JumiaPay has
- A community of users onboarded with basic KYC
- Tokenized payment instruments
- 1-Click checkout
- Automatic subscription payments
- Cashback / Rewards features
- Users enjoy buyer’s protection
More than other wallets, JumiaPay offers
- Enabling users to pay by pass-through mechanism, without having to
move funds from bank account to JumiaPay store credits to carry out a
transaction.
- Users are able to add any new payment instrument during checkout
- Users can make payments without having to register or create a JumiaPay
account.
Guarantees high payment
success rates for merchants
with low to no risk at all
Eliminates friction at checkout
and allows merchants to accept
payments from a wider
audience of guest users
 


	8. <!-- Generator: Adobe
Illustrator  24.2.0, SVG Export
Plug-In -->
<svg version="1.1"
xmlns="http://www.w3.org/200
0/svg"
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width="32.8px"
height="33.6px"
viewBox="0 0 32.8 33.6"
style="overflow:visible;enable-
background:new 0 0 32.8
33.6;" xml:space="preserve">
<style type="text/css">
</s
Overview: Jumia and
JumiaPay
Why choose JumiaPay ?
How it looks like for you and
your customers
Proposal
 


	9. Our payment methods  - Relevant means of payment in each market
Ghana
Nigeria
Ivory Coast
Morocco
Kenya
Uganda
Egypt
Tunisia ✔ Domestic schemes
✔ International
Schemes
✔ Mobile money
✔ Wallets
✔ Bank transfers
✔ Agency payments
Some payment methods will be available in Q2/Q3 2022
Algeria
*
*
*
*
*
* Countries where JumiaPay already process payments for
external merchants
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Proposal
 


	11. How it works  for your
consumers – easy, seamless
experience at checkout
Keeping consumers happy.
Checkout is a crucial stage of the consumer journey on
your platform. You have successfully brought on
consumers to your platform and provided them with a
product or a service they want to purchase. Now is the
time to convert that purchase intent into a successful
transaction!
We have addressed every potential friction point at
checkout to maximize conversion and success
One-click checkout is also available for returning customers
Checkout
 


	12. How it works  for your
consumers – easy, simple guest checkout
Flow link
Password: jumiapay2020
 


	13. How it works  for your
consumers – easy, seamless account based checkout
Flow link
Password:
jumiapay2020
 


	14. How it works  for you – we
handle all aspects of payments
so you can focus on business
Safety and security of your payment transactions is our priority Fast Payment - You get paid on your
JumiaPay account the next business day and
withdraw the funds at your convenience or as
per regulation
Easy Refunds - Instant customer refunds, full
or partial, via API or from your dashboard
✔ State-of-the art risk and fraud management technology to
keep you safe: [AI-powered] fraud engine scans real time
each transaction against c. 300 potential risk factors
✔ JumiaPay is PCI DSS Level 1 certified – JumiaPay takes
care of the ongoing compliance at no extra cost to you. No
checklists, audits or assessments required on your side
✔ Dedicated risk and fraud management teams on the
ground
✔ Reduce chargebacks (around 0.01%) and dispute risks
Recurring payment - You can charge customers for
subscriptions
Success - thanks to intelligent routing
technology
 


	15. How it works  for you
Simple integration to get
you started in no time
No code? No problem!
Ready-to-use plugins with top eCommerce
providers, including WooCommerce and Shopify.
It only takes a few clicks to complete the
connections
Simple API stack
Plug-and-play developer kit for an easy integration
into your website with minimal coding required. Our
teams are also here to help you go live seamlessly
API Link
Easy integration
Seamless integration to your website with our
support teams ready to help through all the process
 


	16. All payment methods:
consumers  can pay with the
payment method of their choice
Fast checkout: [2] clicks for the
first time, [1] clicks with tokenized
payment methods
Safe: 2-factor authentication
process to protect consumer
payment information
Success: Best-in-class
transaction success rates thanks
to intelligent routing technology
 


	17. What are the  marketing capabilities of JumiaPay ?
Visibility on our marketplace and our Payment Application, via various placements available on the
platform. Our Payment Application can help you reach a qualified audience of tech savvy mobile money
users and cardholders
Payment Discount, with a lot of flexibility to tailor your marketing campaigns (eg. new vs returning users,
capping, BIN level, etc.)
Credit Cards Installments Campaigns (eg. free installments campaigns during our Tier 1/2 events). We
experienced significant increase in transactions during such campaigns (+50%).
Store Credit Bulk Top Up for your customers or prospects (eg. activation or retention campaigns with the
click of a button)
 


	18. s
JumiaPay Special Marketing  & Consumer Promotion
Package
JumiaPay offers VIU a unique opportunity for accelerating their business growth through free visibility,
advertisement, consumer promotion and access to millions of digitally active mid-upper income
consumers on JumiaPay App in Egypt.
Targeted push
notifications to
JumiaPay users
Homepage
Slider banner on
the JumiaPay app
In-App
Marketing
CRM
Push
Insertion of select
product fliers in
our package
delivery
Offline
Advertisin
g
Logo Placement
among JumiaPay
partners
Email newsletter
to JumiaPay users
2 days in a
week
Permanent for 6
months
Once in 2
weeks
Once in 2
weeks
Once a
Month
Early Bird
Discount
10% Discount to
your customers
who pay with
JumiaPay
3 months post go-live.
Total Budget of $1000
*Discount to be capped per
transaction
This special free marketing and consumer promotion package shall last for 6 months after go-live.
 


	19. JumiaPay Business
comes with  unique features
to manage and grow
your business
Real-time dashboard
Track your transactions, balances
and settlements
User Management
Define various accesses for your team
members
 


	20. Email
steven.sarawa.ext@jumia.com
Phone
+254717863180
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