



Enviar búsqueda


Cargar
Olympia technology for marketing pdf 
•
13 recomendaciones•2,403 vistas


Tom GoodwinSeguir
These are the slide from my presentation at Ad:tech London on Sept 25th, 2019Leer menos

Leer más
Marketing




Denunciar
Compartir








Denunciar
Compartir



1 de 107Descargar ahoraDescargar para leer sin conexión































































































































































































































Recomendados
NIMAMD 2019 Opening Keynote 
NIMAMD 2019 Opening Keynote Tom Goodwin 


Trends 2018
Trends 2018KAN 


Marketing your brand in today's digital world
Marketing your brand in today's digital worldMatt Dickman 


Mind Blowing Lessons from the Cannes Lions 2012
Mind Blowing Lessons from the Cannes Lions 2012Karim Syed 


25 Things You Missed at SXSW 2015 by Gapingvoid
25 Things You Missed at SXSW 2015 by GapingvoidGapingvoid Culture Design Group 


Mindshare@Cannes Lions 2017: Looking at the Trends and Work
Mindshare@Cannes Lions 2017: Looking at the Trends and WorkMindshare North America 


Digital transformation in 50 soundbites
Digital transformation in 50 soundbitesJulie Dodd 


BBDO Connect - The Importance of Storytelling When Building Your Brand
BBDO Connect - The Importance of Storytelling When Building Your BrandBBDO Belgium 







Más contenido relacionado
La actualidad más candente
Microsoft oneweek 2015 eBook by Gapingvoid
Microsoft oneweek 2015 eBook by GapingvoidGapingvoid Culture Design Group 



Marketing: How to craft a brand that people love and value?
Marketing: How to craft a brand that people love and value?Anders Lindgren 



Agile Retail: Embracing the pace of change
Agile Retail: Embracing the pace of changeFITCH 



Digital Transformation? Put People First and Tech Will Follow
Digital Transformation? Put People First and Tech Will FollowGerrie Smits 



Be First to the Future | Google
Be First to the Future | GoogleMatt Brocklehurst 



The impact of digital publishing on advertising 
The impact of digital publishing on advertising Ihab Salha 



Een social media roi van deel0
Een social media roi van deel0Jaap Trum 



Fallon Brainfood: Lessons About New Digital, Brought To You By Old TV
Fallon Brainfood: Lessons About New Digital, Brought To You By Old TVAki Spicer 



Digital Marketing and Strategy
Digital Marketing and StrategyMyGuest_CaryaGroup 



What's Next: Ethical Experience Design
What's Next: Ethical Experience DesignOgilvy Consulting 



ISACA Nordic Conference 2014 in Oslo
ISACA Nordic Conference 2014 in OsloHans-Petter Nygård-Hansen 



How I stopped worrying about the future, and got busy inventing it
How I stopped worrying about the future, and got busy inventing itBud Caddell 



Trend Spotting: Can Being "Trendy" Help Grow Your Organization
Trend Spotting: Can Being "Trendy" Help Grow Your Organizationaronduby 



How Great Leaders Inspire Through Storytelling - @High_Spark
How Great Leaders Inspire Through Storytelling - @High_SparkHighSpark | Visual Storytelling Agency 



The Business of Social Business
The Business of Social BusinessSpring Creek UK 



The Big Idea. Dead or Alive?
The Big Idea. Dead or Alive?edward boches 



Words Matter: The Art of Getting People to Do What You Want
Words Matter: The Art of Getting People to Do What You WantKevin Lilly 



Verity evans digital shoreditch
Verity evans digital shoreditchalex_atkinson 



ICCE SOCIAL MEDIA MASTERCLASS
ICCE SOCIAL MEDIA MASTERCLASSRoyal Holloway, University of London 



Havas Horizon 2018
Havas Horizon 2018Havas Media 





La actualidad más candente (20)
Microsoft oneweek 2015 eBook by Gapingvoid
Microsoft oneweek 2015 eBook by Gapingvoid 


Marketing: How to craft a brand that people love and value?
Marketing: How to craft a brand that people love and value? 


Agile Retail: Embracing the pace of change
Agile Retail: Embracing the pace of change 


Digital Transformation? Put People First and Tech Will Follow
Digital Transformation? Put People First and Tech Will Follow 


Be First to the Future | Google
Be First to the Future | Google 


The impact of digital publishing on advertising 
The impact of digital publishing on advertising  


Een social media roi van deel0
Een social media roi van deel0 


Fallon Brainfood: Lessons About New Digital, Brought To You By Old TV
Fallon Brainfood: Lessons About New Digital, Brought To You By Old TV 


Digital Marketing and Strategy
Digital Marketing and Strategy 


What's Next: Ethical Experience Design
What's Next: Ethical Experience Design 


ISACA Nordic Conference 2014 in Oslo
ISACA Nordic Conference 2014 in Oslo 


How I stopped worrying about the future, and got busy inventing it
How I stopped worrying about the future, and got busy inventing it 


Trend Spotting: Can Being "Trendy" Help Grow Your Organization
Trend Spotting: Can Being "Trendy" Help Grow Your Organization 


How Great Leaders Inspire Through Storytelling - @High_Spark
How Great Leaders Inspire Through Storytelling - @High_Spark 


The Business of Social Business
The Business of Social Business 


The Big Idea. Dead or Alive?
The Big Idea. Dead or Alive? 


Words Matter: The Art of Getting People to Do What You Want
Words Matter: The Art of Getting People to Do What You Want 


Verity evans digital shoreditch
Verity evans digital shoreditch 


ICCE SOCIAL MEDIA MASTERCLASS
ICCE SOCIAL MEDIA MASTERCLASS 


Havas Horizon 2018
Havas Horizon 2018 






Similar a Olympia technology for marketing pdf 
Thriving In Chaos
Thriving In ChaosDave Nourse 



Get Ready! storytelling eMatrix - the management of change
Get Ready! storytelling eMatrix - the management of changeLukas Ritzel 



Are you ready for the new world ?
Are you ready for the new world ?Mike Mastroyiannis 



Digital Media Brown Bag
Digital Media Brown BagEric Andrade 



Digital Identity & Social Media
Digital Identity & Social MediaCarlos Magro Mazo 



THE DIGITAL HEART. 
THE DIGITAL HEART. MediaFront 



Society 3.0 abundance by technology - November 19th 2019
Society 3.0 abundance by technology - November 19th 2019Jurjen de Vries 



World wide what ? - 2013 
World wide what ? - 2013 Julien Ferla 



Digital Transformation Trends 2020 - What's Your Digital Strategy With Doyle ...
Digital Transformation Trends 2020 - What's Your Digital Strategy With Doyle ...Doyle Buehler 



Welcome to the age of creativity (Golden Drums)
Welcome to the age of creativity (Golden Drums)Creative Social 



Burden New Technology
Burden New TechnologyLissette Hartman 



Social Media - Beyond the Fun and Games
Social Media - Beyond the Fun and GamesMirum India - A WPP Group Company 



The Next Web 2014
The Next Web 2014Kathy Kavan 



Technology: what are we losing? Does it matter? 
Technology: what are we losing? Does it matter? Michael Coghlan 



Digital Creativity
Digital CreativitySydney Ugbeda 



The Rise of Digital Darwinism and the Fall of Business As Usual by Brian Solis
The Rise of Digital Darwinism and the Fall of Business As Usual by Brian SolisBrian Solis 



Where Is Your #DigitalGenius Hiding? Digital strategy in the age of digital m...
Where Is Your #DigitalGenius Hiding? Digital strategy in the age of digital m...Doyle Buehler 



Arts adminsocialmediamasterclassmar2016 day1-160207192550
Arts adminsocialmediamasterclassmar2016 day1-160207192550Royal Holloway, University of London 



Information and media disrupted: implications for strategy
Information and media disrupted: implications for strategySelf-employed 



Cristal Festival 2015 - "Creativity in the age of the machines" - Chris Clark...
Cristal Festival 2015 - "Creativity in the age of the machines" - Chris Clark...Cristal Events 





Similar a Olympia technology for marketing pdf  (20)
Thriving In Chaos
Thriving In Chaos 


Get Ready! storytelling eMatrix - the management of change
Get Ready! storytelling eMatrix - the management of change 


Are you ready for the new world ?
Are you ready for the new world ? 


Digital Media Brown Bag
Digital Media Brown Bag 


Digital Identity & Social Media
Digital Identity & Social Media 


THE DIGITAL HEART. 
THE DIGITAL HEART.  


Society 3.0 abundance by technology - November 19th 2019
Society 3.0 abundance by technology - November 19th 2019 


World wide what ? - 2013 
World wide what ? - 2013  


Digital Transformation Trends 2020 - What's Your Digital Strategy With Doyle ...
Digital Transformation Trends 2020 - What's Your Digital Strategy With Doyle ... 


Welcome to the age of creativity (Golden Drums)
Welcome to the age of creativity (Golden Drums) 


Burden New Technology
Burden New Technology 


Social Media - Beyond the Fun and Games
Social Media - Beyond the Fun and Games 


The Next Web 2014
The Next Web 2014 


Technology: what are we losing? Does it matter? 
Technology: what are we losing? Does it matter?  


Digital Creativity
Digital Creativity 


The Rise of Digital Darwinism and the Fall of Business As Usual by Brian Solis
The Rise of Digital Darwinism and the Fall of Business As Usual by Brian Solis 


Where Is Your #DigitalGenius Hiding? Digital strategy in the age of digital m...
Where Is Your #DigitalGenius Hiding? Digital strategy in the age of digital m... 


Arts adminsocialmediamasterclassmar2016 day1-160207192550
Arts adminsocialmediamasterclassmar2016 day1-160207192550 


Information and media disrupted: implications for strategy
Information and media disrupted: implications for strategy 


Cristal Festival 2015 - "Creativity in the age of the machines" - Chris Clark...
Cristal Festival 2015 - "Creativity in the age of the machines" - Chris Clark... 









Más de Tom Goodwin
Myths of modern marketing
Myths of modern marketingTom Goodwin 



My deck from Guardian Changing Media Summit - London March 16th 2017
My deck from Guardian Changing Media Summit - London March 16th 2017Tom Goodwin 



CES 2016 Trends and Implications - Havas 
CES 2016 Trends and Implications - Havas Tom Goodwin 



Future of tv
Future of tvTom Goodwin 



10 Trends from SXSW 2015 . From Havas 
10 Trends from SXSW 2015 . From Havas Tom Goodwin 



Havas Media -  8 Trends from CES for 2015
Havas Media -  8 Trends from CES for 2015Tom Goodwin 



Tomorrow  four screen world
Tomorrow  four screen worldTom Goodwin 



Tomorrow th'internet
Tomorrow th'internetTom Goodwin 



Tomorrow fstr
Tomorrow fstrTom Goodwin 



Shifts / Trends 2015 - The Pervasive Internet
Shifts / Trends 2015 - The Pervasive InternetTom Goodwin 



Tomorrow Group Credentials - August 2014
Tomorrow Group Credentials - August 2014Tom Goodwin 



Retail trends outlook 2015 : Now and Next 
Retail trends outlook 2015 : Now and Next Tom Goodwin 





Más de Tom Goodwin (12)
Myths of modern marketing
Myths of modern marketing 


My deck from Guardian Changing Media Summit - London March 16th 2017
My deck from Guardian Changing Media Summit - London March 16th 2017 


CES 2016 Trends and Implications - Havas 
CES 2016 Trends and Implications - Havas  


Future of tv
Future of tv 


10 Trends from SXSW 2015 . From Havas 
10 Trends from SXSW 2015 . From Havas  


Havas Media -  8 Trends from CES for 2015
Havas Media -  8 Trends from CES for 2015 


Tomorrow  four screen world
Tomorrow  four screen world 


Tomorrow th'internet
Tomorrow th'internet 


Tomorrow fstr
Tomorrow fstr 


Shifts / Trends 2015 - The Pervasive Internet
Shifts / Trends 2015 - The Pervasive Internet 


Tomorrow Group Credentials - August 2014
Tomorrow Group Credentials - August 2014 


Retail trends outlook 2015 : Now and Next 
Retail trends outlook 2015 : Now and Next  






Último
what is digital marketing and it's importance
what is digital marketing and it's importanceThe Digital Keys 



Luciana_RojasDMBS_PB1_2024-02-powerpoint.pptx
Luciana_RojasDMBS_PB1_2024-02-powerpoint.pptxlrojas21 



How An Enterprise Digital PR Firm Earns 100’s Of Links In 30 Days
How An Enterprise Digital PR Firm Earns 100’s Of Links In 30 DaysSearch Engine Journal 



Performance Max Session From PubCon Vegas 2024
Performance Max Session From PubCon Vegas 2024Navah Hopkins 



Color psychology: How To Use it in Marketing and Branding
Color psychology: How To Use it in Marketing and BrandingManish Kumar 



Learn Quickbooks Online Training | Details Matter Bookkeeping
Learn Quickbooks Online Training | Details Matter BookkeepingDetails Matter  Bookkeeping 



Mastering Search Engine Optimization (SEO)
Mastering Search Engine Optimization (SEO)UmeshChandra385380 



Silvers_Alexander_SCBS_PB.1_2024-02.pptx
Silvers_Alexander_SCBS_PB.1_2024-02.pptxhqyfxsvkhb 



Podvertise.fm - Podcast Advertising Marketplace
Podvertise.fm - Podcast Advertising MarketplaceNedko Nedkov 



Simplifying Direct Booking With Integrated Websites
Simplifying Direct Booking With Integrated WebsitesAnton Shulke 



Advance Digital Marketing Online Program - ODM.pdf
Advance Digital Marketing Online Program - ODM.pdflokesh2murugesan 



Best Online Learning platforms in indias
Best Online Learning platforms in indiasshinchan7027 



Empowering In-house Content Projects with AI - Yagmur Simsek - Search Norwich 14
Empowering In-house Content Projects with AI - Yagmur Simsek - Search Norwich 14SearchNorwich 



WAI SDA Deal Unity Web Design Portfolio (LinkedIn Single Image Ad).pdf
WAI SDA Deal Unity Web Design Portfolio (LinkedIn Single Image Ad).pdfRoopa Bhopale 



Marketing_Practices_at_Park_East_Kosher__1_.pdf
Marketing_Practices_at_Park_East_Kosher__1_.pdfc25dw 



Market segmentation:  Segments of a market refer to distinct groups of consumers
Market segmentation:  Segments of a market refer to distinct groups of consumersNiveditha Achandira 



10 Successful Ways To Improve Your SERP Rankings [With Ahrefs]
10 Successful Ways To Improve Your SERP Rankings [With Ahrefs]Search Engine Journal 



What is SEO 2.0 - How to use AI in SEO ?
What is SEO 2.0 - How to use AI in SEO ?new Vision 



Unleash Your Digital Potential: Strategies for Marketing Success
Unleash Your Digital Potential: Strategies for Marketing Successshailendratanwar06 



Media Training 101: Discover the Basics of Being a Spokesperson
Media Training 101: Discover the Basics of Being a SpokespersonNapierPR 





Último (20)
what is digital marketing and it's importance
what is digital marketing and it's importance 


Luciana_RojasDMBS_PB1_2024-02-powerpoint.pptx
Luciana_RojasDMBS_PB1_2024-02-powerpoint.pptx 


How An Enterprise Digital PR Firm Earns 100’s Of Links In 30 Days
How An Enterprise Digital PR Firm Earns 100’s Of Links In 30 Days 


Performance Max Session From PubCon Vegas 2024
Performance Max Session From PubCon Vegas 2024 


Color psychology: How To Use it in Marketing and Branding
Color psychology: How To Use it in Marketing and Branding 


Learn Quickbooks Online Training | Details Matter Bookkeeping
Learn Quickbooks Online Training | Details Matter Bookkeeping 


Mastering Search Engine Optimization (SEO)
Mastering Search Engine Optimization (SEO) 


Silvers_Alexander_SCBS_PB.1_2024-02.pptx
Silvers_Alexander_SCBS_PB.1_2024-02.pptx 


Podvertise.fm - Podcast Advertising Marketplace
Podvertise.fm - Podcast Advertising Marketplace 


Simplifying Direct Booking With Integrated Websites
Simplifying Direct Booking With Integrated Websites 


Advance Digital Marketing Online Program - ODM.pdf
Advance Digital Marketing Online Program - ODM.pdf 


Best Online Learning platforms in indias
Best Online Learning platforms in indias 


Empowering In-house Content Projects with AI - Yagmur Simsek - Search Norwich 14
Empowering In-house Content Projects with AI - Yagmur Simsek - Search Norwich 14 


WAI SDA Deal Unity Web Design Portfolio (LinkedIn Single Image Ad).pdf
WAI SDA Deal Unity Web Design Portfolio (LinkedIn Single Image Ad).pdf 


Marketing_Practices_at_Park_East_Kosher__1_.pdf
Marketing_Practices_at_Park_East_Kosher__1_.pdf 


Market segmentation:  Segments of a market refer to distinct groups of consumers
Market segmentation:  Segments of a market refer to distinct groups of consumers 


10 Successful Ways To Improve Your SERP Rankings [With Ahrefs]
10 Successful Ways To Improve Your SERP Rankings [With Ahrefs] 


What is SEO 2.0 - How to use AI in SEO ?
What is SEO 2.0 - How to use AI in SEO ? 


Unleash Your Digital Potential: Strategies for Marketing Success
Unleash Your Digital Potential: Strategies for Marketing Success 


Media Training 101: Discover the Basics of Being a Spokesperson
Media Training 101: Discover the Basics of Being a Spokesperson 











Olympia technology for marketing pdf 

	1. Mythbusting!
What if everything  said about
digital transformation was
wrong?
A way to think about new
possibilities… now.
Tom Goodwin
 


	2. If tech is  so exciting, then
why doesn’t the world show
it?
 









	10. I’m here to  try to get us
excited.
 


	11. 1) Hello
2) Mid  Digital Age
3) Myth-busting
4) Digital Transformation
5) Inspiration
42mins
 





	15. Post Digital
  








	22. 1) Hello
2) Mid  Digital Age
3) Myth-busting
4) Digital Transformation
5) Inspiration
 






	27. Pre-Digital Age
  


	28. Post Digital AgeChoice  / Duplication
 



	30. Post Digital AgeOld  Foundations
 


	31. Regulation Chaos
  


	32. Regulation Chaos
  


	33. Oddly distributed.
  


	34. Societal confusion
  


	35. Dumb behavior
  


	36. 1) Hello
2) Mid  Digital Age
3) Myth-busting
4) Digital Transformation
5) Inspiration
 


	37. 1) People want  conversations with brands
 




	40. Empathy is vital.
It’s  not cynicism, it’s a real design constraint.
 


	41. 2) Brands are  dying
 





	45. Movie Brands more  important than ever
 


	46. “Musician Brands" more  important than ever
 


	47. Scott Galloway.
47
“Businesses have  mistaken choice as a good thing.
Consumers want less choice, but more
confidence in them”
 


	48. 48
Brands are more  valuable than ever
 


	49. 3) Shorter attention  spans
 





	53. 4) Millennials /  People are hard to reach.
 


	54. The mystery of  the world’s
uncontacted tribes
 





	58. 5) NPS /  Likes / CTR’s matter (a lot)
 


	59. Correlation is less  than 1%
Nielson Brand Effect meta-analysis of 478 online global campaigns that ran between Oct 2014 and April 2015.
 


	60. NPS doesn’t say  why
 



	62. 1) Hello
2) Mid  Digital Age
3) Myth-busting
4) Digital Transformation
5) Inspiration
 


	63. We’ve largely modernized  what we’ve done
before.
 


	64. Coupons
  


	65. Tickets
  


	66. Cheques
  


	67. Schools
  


	68. Commerce
  


	69. Commerce
  


	70. TV
  


	71. Video
  


	72. Social
  


	73. Products
  


	74. Digital Transformation is  to rethink what we
make based on new tech, behaviors
 


	75. How would you  do payments today?
 


	76. How would you  do video today?
 


	77. How would you  do busy/lazy people
Commerce?
 


	78. How would you  make/place/buy advertising?
?
 


	79. What does marketing  become?
What new things can we make?
?What new ways of making money?
What new ways of helping each other?
What new ways of helping the planet?
 


	80. 1) Hello
2) Mid  Digital Age
3) Myth-busting
4) Digital Transformation
5) Inspiration
 


	81. It’s not the  internet, it’s the modern world
 




	84. Can’t we use  data to serve people, not
ourselves?
 


	85. Think helping not  personalization
 


	86. What can we  do now without 5G?
Or AI or Blockchain or Quantum Computing
or whatever ……
 


	87. This is the  work of Gleb Kuznetsov.
(Who I don’t know)
 


	88. This is the  work of Gleb Kuznetsov.
(Who I don’t know)
 


	89. Know about Technology.
Obsess  about people.
 



	91. Make everything easy
  



	93. What new screens  are appearing?
What do they make possible?
 



	95. What new products  and services can you
create for this age?
 
What new business models?
 




	98. Our foundations were  not build for this
blurred age
 





	102. What was
hard ,expensive  and slow
is now often
easy , cheap and fast?
 



	104. A great time  to rebuild
A great time to build
 


	105. A great time  to think
A great time to rethink
 


	106. A great time  to do all of our jobs.
And live all of our lives
 


	107. Thank you
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